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ɊȿɄɅȺɆȺ əɄ ȱɇɋɌɊɍɆȿɇɌ ɋȺɆɈȱȾȿɇɌɂɎȱɄȺɐȱȲ  
ɉȱɌɌɋȻɍɊɁɖɄɈȽɈ ȾȱȺɅȿɄɌɍ 

 
ɍ ɫɬɚɬɬɿ ɜɢɜɱɟɧɨ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɥɟɤɫɢɱɧɢɯ ɨɞɢɧɢɰɶ  ɩɪɢɬɚɦɚɧɧɢɯ ɩɿɬɬɫɛɭɪɡɶɤɨɦɭ 

ɞɿɚɥɟɤɬɭ  ɭ ɫɭɱɚɫɧɿɣ ɪɟɤɥɚɦɿ.Ɋɟɤɥɚɦɚ ɦɨɠɟ ɛɭɢ ɜɚɠɥɢɜɨɸ ɞɥɹ  ɫɚɦɨɿɞɟɧɬɢɮɿɤɚɰɿʀ ɦɟɲɤɚɧɰɿɜ 
ɪɿɡɧɢɯ ɬɟɪɢɬɨɪɿɣ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɉɿɬɬɫɛɭɪɝ, ɪɟɤɥɚɦɚ, ɫɚɦɨɿɞɟɧɬɢɮɿɤɚɰɿɹ, ɟɮɟɤɬɢɜɧɟ ɫɩɿɥɤɭɜɚɧɧɹ. 
 
ȼ ɞɚɧɧɨɣ ɫɬɚɬɶɟ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɟ ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ, ɯɚɪɚɤɬɟɪɧɵɯ 

ɞɥɹ ɩɢɬɬɫɛɭɪɡɫɤɨɝɨ ɞɢɚɥɟɤɬɚ, ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɪɟɤɥɚɦɟ. Ɋɟɤɥɚɦɚ ɦɨɠɟɬ   ɢɝɪɚɬɶ ɜɚɠɧɭɸ ɪɨɥɶ 
ɜ ɫɚɦɨɢɞɟɧɬɢɮɢɤɚɰɢɢ ɩɪɟɞɫɬɚɜɢɬɟɥɟɣ ɪɚɡɧɵɯ ɫɨɨɛɳɟɫɬɜ. 

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɥɟɤɫɢɱɟɫɤɢɟ ɟɞɢɧɢɰɵ, ɉɢɬɬɫɛɭɪɝ, ɪɟɤɥɚɦɚ, ɫɚɦɨɢɞɟɧɬɢɮɢɤɚɰɢɹ, 
ɷɮɮɟɤɬɢɜɧɨɟ ɨɛɳɟɧɢɟ. 

 
This research paper deals with functioning of Pittsburgh Speech lexical units in the up-to-date 

advertising discourse. Advertising  is of importance for self-identification of representatives of 
different communities and residents of different areas. 
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ɍ ɫɭɱɚɫɧɨɦɭ ɫɭɫɩɿɥɶɫɬɜɿ ɪɟɤɥɚɦɚ ɩɨɫɬɚɽ ɧɟ ɥɢɲɟ ɥɨɤɨɦɨɬɢɜɨɦ ɛɿɡɧɟɫɭ, 

ɡɞɚɬɧɢɦ ɡɛɿɥɶɲɢɬɢ ɩɪɢɛɭɬɤɢ ɤɨɦɩɚɧɿʀ, ɚ ɣ ɨɞɧɢɦ ɡ ɜɚɠɥɢɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɮɨɪɦɭɜɚɧɧɹ ɫɬɟɪɟɨɬɢɩɿɜ ɬɚ ɭɹɜɥɟɧɶ ɩɪɨ ɟɬɧɿɱɧɿ ɫɩɿɥɶɧɨɬɢ, ɧɚɰɿɨɧɚɥɶɧɭ 
ɿɞɟɧɬɢɱɧɿɫɬɶ ɦɟɲɤɚɧɰɿɜ ɤɪɚʀɧ. Ɋɟɤɥɚɦɨɞɚɜɰɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬɶ ɲɢɪɨɤɢɣ ɫɩɟɤɬɪ 
ɫɬɪɚɬɟɝɿɣ ɿ ɬɚɤɬɢɤ ɞɥɹ ɩɪɢɜɟɪɧɟɧɧɹ ɭɜɚɝɢ ɞɨ ɩɪɨɞɭɤɬɿɜ ɬɚ ɜɩɥɢɜɭ ɧɚ ɫɜɿɞɨɦɿɫɬɶ 
ɥɸɞɟɣ, ɧɚɦɚɝɚɸɬɶɫɹ ɫɬɜɨɪɢɬɢ ɭɧɿɜɟɪɫɚɥɶɧɢɣ ɪɟɤɥɚɦɧɢɣ ɬɟɤɫɬ, ɡɪɨɡɭɦɿɥɢɣ 
ɹɤɨɦɨɝɚ ɛɿɥɶɲɿɣ ɤɿɥɶɤɨɫɬɿ ɥɸɞɟɣ, ɿ, ɨɞɧɨɱɚɫɧɨ, ɿɞɟɧɬɢɮɿɤɭɜɚɬɢ ɣɨɝɨ, ɞɨɞɚɬɢ 
ɦɿɫɰɟɜɢɣ ɤɨɥɨɪɢɬ.  

Ɇɟɬɚ ɫɬɚɬɬɿ ɩɨɥɹɝɚɽ ɭ ɞɨɤɚɡɿ ɫɚɦɨɿɞɟɧɬɢɮɿɤɚɰɿʀ ɩɿɬɬɫɛɭɪɠɚɧ ɡɚ ɞɨɩɨɦɨɝɨɸ 
ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧɶ ɬɚ ɞɟɦɨɧɫɬɪɚɰɿʀ ʀɯ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɚɱɚ ɦ. ɉɿɬɬɫɛɭɪɝ 
ɡɚɜɞɹɤɢ ɜɢɤɨɪɢɫɬɚɧɧɸ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɥɟɤɫɟɦ, ɩɪɢɬɚɦɚɧɧɢɯ ɩɿɬɬɫɛɭɪɡɶɤɨɦɭ 
ɞɿɚɥɟɤɬɭ, ɭ ɪɟɤɥɚɦɧɨɦɭ ɬɟɤɫɬɿ. Ⱥɤɬɭɚɥɶɧɿɫɬɶ ɩɨɫɬɚɽ ɭ ɞɨɫɥɿɞɠɟɧɧɿ ɬɚ ɚɧɚɥɿɡɿ 
ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɧɚɣɛɿɥɶɲ ɜɠɢɜɚɧɢɯ ɩɿɬɬɫɛɭɪɝɿɡɦɿɜ ɭ ɪɟɤɥɚɦɧɢɯ ɡɜɟɪɧɟɧɧɹɯ 
ɫɶɨɝɨɞɟɧɧɹ. 

Ɋɟɤɥɚɦɧɢɣ ɬɟɤɫɬ – ɰɟ ɜɩɥɢɜ ɧɚ ɫɜɿɞɨɦɿɫɬɶ ɚɞɪɟɫɚɬɚ, ɧɚɩɨɥɟɝɥɢɜɢɣ ɡɚɤɥɢɤ 
ɞɨ ɡɞɿɣɫɧɟɧɧɹ ɧɢɦ ɩɨɤɭɩɤɢ, ɨɫɤɿɥɶɤɢ ɥɟɤɫɢɤɚ ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧɶ ɩɨɜɢɧɧɚ 
ɡɚɯɨɩɥɸɜɚɬɢ ɭɜɚɝɭ ɬɚ ɜɢɤɥɢɤɚɬɢ ɛɚɠɚɧɧɹ ɤɭɩɭɜɚɬɢ ɬɨɜɚɪ. ȼɨɧɚ ɩɨɜɢɧɧɚ ɥɟɝɤɨ 
ɡɚɩɚɦ'ɹɬɨɜɭɜɚɬɢɫɶ, ɬɨɠ ɧɟɨɛɯɿɞɧɨ ɪɨɛɢɬɢ ɩɪɚɜɢɥɶɧɿ ɚɤɰɟɧɬɢ ɡɚ ɞɨɩɨɦɨɝɨɸ 
ɤɥɸɱɨɜɢɯ ɫɥɿɜ – ɡɧɚɣɨɦɢɯ ɞɥɹ ɰɿɥɶɨɜɨʀ ɚɭɞɢɬɨɪɿʀ, ɳɨ ɡɦɭɫɢɬɶ ɫɩɨɠɢɜɚɱɚ 
ɡɜɟɪɧɭɬɢ ɭɜɚɝɭ. 

ɍ ɫɭɱɚɫɧɨɦɭ ɧɚɭɤɨɜɨɦɭ ɫɜɿɬɿ ɚɤɬɢɜɧɨ ɜɢɜɱɚɸɬɶ ɟɮɟɤɬɢɜɧɟ ɫɩɿɥɤɭɜɚɧɧɹ ɡ 
ɭɪɚɯɭɜɚɧɧɹɦ ɬɚɤɢɯ ɧɚɭɤ ɹɤ ɬɪɚɞɢɰɿɣɧɚ ɥɿɧɝɜɿɫɬɢɤɚ (ɪɟɤɥɚɦɚ – ɹɤ ɡɜ'ɹɡɨɤ ɦɿɠ 
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ɤɨɦɭɧɿɤɚɰɿɽɸ, ɫɨɰɿɭɦɨɦ ɬɚ ɦɨɜɨɸ) (ɉɿɪɨɝɨɜɚ, 2001; ɉɨɩɨɜɚ, 2002), ɩɫɢɯɨɥɨɝɿɹ 
(ɪɟɤɥɚɦɚ – ɹɤ ɫɩɨɫɿɛ ɦɚɧɿɩɭɥɸɜɚɧɧɹ) (ȱɦɲɢɧɟɰɶɤɚ 2004; Ɇɨɤɲɚɧɰɟɜ, 2006), 
ɫɨɰɿɨɥɨɝɿɹ (ɪɟɤɥɚɦɚ – ɹɤ ɿɧɫɬɢɬɭɬ ɿɡ ɡɚɞɨɜɨɥɶɧɟɧɧɹ ɥɸɞɫɶɤɢɯ ɩɨɬɪɟɛ ɜ 
ɚɤɬɭɚɥɶɧɿɣ ɫɨɰɿɚɥɶɧɿɣ ɿɧɮɨɪɦɚɰɿʀ) (Ⱦɪɸ, 2002; Ʌɚɩɿɧɚ, 2014), ɟɤɨɧɨɦɿɤɚ 
(ɪɟɤɥɚɦɚ – ɹɤ ɜɚɠɥɢɜɚ ɫɤɥɚɞɨɜɚ ɦɚɪɤɟɬɢɧɝɭ) (Ⱦɠɟɮɤɿɧɫ, 2001; Ɇɭɡɢɤɚɧɬ, 2006) 
ɬɨɳɨ. ɋɭɬɧɿɫɬɶ ɪɟɤɥɚɦɢ ɭɡɚɝɚɥɶɧɸɽɬɶɫɹ ɬɚɤɢɦ ɱɢɧɨɦ: «1) ɪɟɤɥɚɦɚ – ɰɟ ɚɤɬ 
ɜɩɥɢɜɭ, ɹɤɢɣ ɦɨɠɟ ɛɿɥɶɲ ɱɢ ɦɟɧɲ ɭɫɩɿɲɧɨ ɜɩɥɢɜɚɬɢ ɧɚ ɨɰɿɧɧɢɣ ɿ ɩɪɚɤɬɢɱɧɢɣ 
ɜɢɛɿɪ ɱɢ ɡɚɥɢɲɚɬɢ ɛɚɣɞɭɠɢɦ; 2) ɪɟɤɥɚɦɚ – ɰɟ ɪɟɦɟɫɥɨ, ɿ, ɜɿɞɩɨɜɿɞɧɨ, ɣɨɝɨ 
ɩɪɨɞɭɤɬ ɦɨɠɟ ɛɭɬɢ ɨɰɿɧɟɧɢɣ ɹɤ ɞɨɛɪɚ ɪɨɛɨɬɚ ɱɢ ɯɚɥɬɭɪɚ; 3) ɪɟɤɥɚɦɚ – ɰɟ 
ɡɜɟɪɧɟɧɧɹ ɞɨ ɫɨɰɿɚɥɶɧɢɯ ɩɨɱɭɬɬɿɜ, ɦɚɧɿɩɭɥɸɜɚɧɧɹ ɜɚɪɬɨɫɬɹɦɢ, ɹɤɿ ɦɨɠɭɬɶ 
ɛɭɬɢ ɩɪɢɣɧɹɬɧɢɦɢ ɞɥɹ ɫɭɫɩɿɥɶɫɬɜɚ, ɧɚɜɿɬɶ ɩɪɨɝɪɟɫɢɜɧɢɦɢ, ɱɢ ɠ ɟɬɢɱɧɨ 
ɫɭɦɧɿɜɧɢɦɢ; 4) ɪɟɤɥɚɦɚ – ɰɟ ɦɢɫɬɟɰɬɜɨ, ɿ ɣɨɝɨ ɬɜɨɪɢ ɦɨɠɭɬɶ ɜɢɤɥɢɤɚɬɢ 
ɡɚɯɨɩɥɟɧɧɹ ɱɢ ɜɿɞɪɚɡɭ, ɛɭɬɢ ɨɰɿɧɟɧɢɦɢ ɹɤ ɟɫɬɟɬɢɱɧɨ ɞɨɫɤɨɧɚɥɿ ɱɢ ɩɨɫɟɪɟɞɧɿ, ɚ 
ɬɜɨɪɰɿ – ɹɤ ɬɚɥɚɧɨɜɢɬɿ ɱɢ ɩɨɡɛɚɜɥɟɧɿ ɞɨɛɪɨɝɨ ɫɦɚɤɭ» (ɉɚɜɥɸɤ, 2006). Ɍɨɠ, ɭɫɿ 
ɧɚɡɜɚɧɿ ɿɩɨɫɬɚɫɿ ɪɟɤɥɚɦɢ ɫɬɨɫɭɸɬɶɫɹ ɚɞɪɟɫɚɬɚ. 

Ɍɨɦɭ, ɞɭɠɟ ɜɚɠɥɢɜɨɸ ɽ ɦɨɜɧɚ ɮɨɪɦɚ ɩɨɞɚɱɿ ɞɭɦɤɢ: 1) ɜɢɞ ɜɩɥɢɜɭ; 
2) ɜɢɤɨɪɢɫɬɚɧɚ ɥɟɤɫɢɤɚ; 3) ɩɨɫɥɿɞɨɜɧɿɫɬɶ, ɧɚɝɨɥɨɫ, ɿɧɬɨɧɚɰɿɹ.  

ɇɚ ɩɪɢɤɥɚɞɿ ɩɿɬɬɫɛɭɪɡɶɤɨɝɨ ɞɿɚɥɟɤɬɭ ɜɚɪɬɨ, ɧɚ ɧɚɲ ɩɨɝɥɹɞ, ɪɨɡɤɪɢɬɢ 
ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɥɟɤɫɟɦ, ɩɪɢɬɚɦɚɧɧɢɦ ɰɶɨɦɭ ɞɿɚɥɟɤɬɭ, ɭ ɪɟɤɥɚɦɿ. 

Ɋɟɤɥɚɦɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ ɬɚ ɪɟɤɥɚɦɚ ɜɡɚɝɚɥɿ ɽ ɞɡɟɪɤɚɥɨɦ ɠɢɬɬɹ. ɍ ɩɨɜɫɹɤɞɟɧɧɿ 
ɛɭɞɶ-ɹɤɨɝɨ ɦɿɫɬɚ ɜɨɧɢ ɝɪɚɸɬɶ ɞɨɫɢɬɶ ɡɧɚɱɧɭ ɪɨɥɶ. ȱ ɩɿɬɬɫɛɭɪɡɶɤɢɣ ɞɿɚɥɟɤɬ ɧɟ ɽ 
ɜɢɧɹɬɤɨɦ. Ʌɟɤɫɢɱɧɿ ɨɞɢɧɢɰɿ, ɹɤɿ ɽ ɝɟɬɟɪɨɝɟɧɧɢɦɢ ɫɚɦɟ ɞɥɹ ɰɶɨɝɨ 
ɬɟɪɢɬɨɪɿɚɥɶɧɨɝɨ ɚɪɟɚɥɭ, ɩɨɲɢɪɟɧɿ ɭ ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧɧɹɯ ɪɿɡɧɨɝɨ 
ɯɚɪɚɤɬɟɪɭ: ɩɨɥɿɬɢɱɧɨɝɨ, ɫɨɰɿɚɥɶɧɨɝɨ, ɤɨɦɟɪɰɿɣɧɨɝɨ. Ɋɨɡɝɥɹɧɟɦɨ ɧɚɣɛɿɥɶɲ 
ɩɨɲɢɪɟɧɿ ɥɟɤɫɟɦɢ ɩɿɬɬɫɛɭɪɡɶɤɨɝɨ ɞɿɚɥɟɤɬɭ, ɳɨ ɮɭɧɤɰɿɨɧɭɸɬɶ ɭ ɪɟɤɥɚɦɿ.  

Yinz. (You two are (second person plural)). 
ɇɚɣɩɨɲɢɪɟɧɿɲɚ ɬɚ ɧɚɣɯɚɪɚɤɬɟɪɧɿɲɚ ɥɟɤɫɟɦɚ, ɹɤɚ ɜɢɤɨɪɢɫɬɨɜɭɽɬɶɫɹ  

ɭ ɪɟɤɥɚɦɿ ɪɿɡɧɢɯ ɧɚɩɪɹɦɿɜ, ɫɟɪɟɞ ɹɤɢɯ ɦɨɠɧɚ ɡɚɡɧɚɱɢɬɢ ɪɟɤɥɚɦɭ ɭ 
ɩɨɥɿɬɢɱɧɿɣ ɞɿɹɥɶɧɨɫɬɿ. ɋɚɦɟ ɡɚɜɞɹɤɢ ɬɚɤɢɦ ɩɨɥɿɬɢɱɧɢɦ ɩɨɜɿɞɨɦɥɟɧɧɹɦ, ɹɤɿ 
ɦɿɫɬɹɬɶ ɞɿɚɥɟɤɬɧɿ ɥɟɤɫɟɦɢ, ɫɩɟɰɿɚɥɿɫɬɚɦɢ ɡɞɿɣɫɧɸɽɬɶɫɹ ɦɚɧɿɩɭɥɸɜɚɧɧɹ 
ɫɜɿɞɨɦɿɫɬɸ ɦɟɲɤɚɧɰɿɜ ɦɿɫɬɚ, ɡɚ ɪɚɯɭɧɨɤ ɫɚɦɨɿɧɞɟɧɬɢɮɿɤɚɰɿʀ ɩɿɬɬɫɛɭɪɠɚɧ, 
ɹɤɿ ɛɟɪɭɬɶ ɭɱɚɫɬɶ ɭ ɜɢɛɨɪɚɯ ɞɨ ɚɞɦɿɧɿɫɬɪɚɰɿʀ ɦɿɫɬɚ (ɝɨɥɨɫɭɜɚɧɧɿ) (ȼɭɤɨɥɨɜɚ, 
2017, ɫ. 171). 

Ɍɢɩɨɜɢɦ ɩɪɢɤɥɚɞɨɦ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɩɨɩɭɥɹɪɧɨʀ ɞɿɚɥɟɤɬɧɨʀ ɥɟɤɫɟɦɢ 
ɩɿɬɬɫɛɭɪɡɶɤɨɝɨ ɞɿɚɥɟɤɬɭ «Yinz» ɫɥɭɝɭɽ ɬɚɤɟ ɪɟɤɥɚɦɧɟ ɩɨɜɿɞɨɦɥɟɧɧɹ: «Are Yinz 
Registered to Vote?».  

ɍ ɩɨɜɿɞɨɦɥɟɧɧɿ ɧɚɜɦɢɫɧɟ ɜɢɤɨɪɢɫɬɨɜɭɽɬɶɫɹ ɥɟɤɫɟɦɚ «Yinz» ɡɚɞɥɹ ɬɨɝɨ, ɳɨɛ 
ɩɟɪɟɞɚɬɢ ɞɭɯ ɡɝɭɪɬɨɜɚɧɨɫɬɿ ɬɚ ɫɚɦɨɿɞɟɧɬɢɮɿɤɚɰɿʀ ɦɟɲɤɚɧɰɹɦ ɦɿɫɬɚ (ɜ ɩɟɪɲɭ 
ɱɟɪɝɭ ɪɟɤɥɚɦɚ ɧɚɰɿɥɟɧɚ ɧɚ «ɫɬɚɪɨɠɢɥ» ɬɚ ɦɨɥɨɞɶ, ɹɤɿ ɧɚɣɛɿɥɶɲ ɩɿɞɞɚɸɬɶɫɹ 
ɦɚɧɿɩɭɥɸɜɚɧɧɸ ɬɚ ɜɩɥɢɜɭ) ɬɚ ɧɚɝɚɞɚɬɢ ʀɦ ɩɪɨ ɡɧɚɱɭɳɿɫɬɶ ʀɯ ɝɨɥɨɫɭ ɭ ɰɢɯ 
ɜɢɛɨɪɚɯ, ɚɞɠɟ ɭ ɪɟɤɥɚɦɿ ɚɤɬɢɜɧɨ ɜɠɢɜɚɸɬɶ ɦɨɜɧɿ ɡɚɫɨɛɢ ɞɥɹ ɩɪɢɜɟɪɧɟɧɧɹ 
ɭɜɚɝɢ ɱɢɬɚɱɿɜ. ɉɟɪɲ ɡɚ ɜɫɟ, ɛɭɞɶ-ɹɤɚ ɪɟɤɥɚɦɚ – ɰɟ, ɡɜɢɱɚɣɧɨ ɠ, ɦɚɧɿɩɭɥɸɜɚɧɧɹ 
ɫɜɿɞɨɦɿɫɬɸ (Ɂɿɪɤɚ, 2016, ɫ. 256). 
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Ɋɢɫ. 1. ɉɨɥɿɬɢɱɧɚ ɪɟɤɥɚɦɚ ɪɟɽɫɬɪɚɰɿʀ ɩɪɨ ɭɱɚɫɬɶ ɭ ɜɢɛɨɪɚɯ (IHP, 2016) 
 

Redd Up (To tidy up). Ⱦɚɧɚ ɥɟɤɫɟɦɚ ɬɚɤɨɠ ɜɢɤɨɪɢɫɬɨɜɭɽɬɶɫɹ ɭ ɪɟɤɥɚɦɧɢɯ 
ɩɨɜɿɞɨɦɥɟɧɧɹɯ, ɳɨ ɫɬɨɫɭɸɬɶɫɹ ɩɪɨɜɟɞɟɧɧɹ ɜɢɛɨɪɿɜ. ɇɚ ɪɟɤɥɚɦɧɢɯ ɛɚɧɟɪɚɯ 
ɱɚɫɬɨ ɜɠɢɜɚɽɬɶɫɹ ɧɚɫɬɭɩɧɚ ɮɪɚɡɚ: Let’s redd up City Hall, ɞɟ ɥɟɤɫɟɦɚ «redd up» 
ɦɚɽ ɡɧɚɱɟɧɧɹ «ɩɪɢɛɢɪɚɬɢ», ɳɨ ɩɨɡɧɚɱɚɽ Ⱦɚɜɚɣɬɟ ɩɪɢɛɟɪɟɦɨ ɭ ɦɿɫɶɤɿɣ 
ɚɞɦɿɧɿɫɬɪɚɰɿʀ. 

 

 
 

Ɋɢɫ. 2. ɉɨɥɿɬɢɱɧɚ ɪɟɤɥɚɦɚ ɳɨɞɨ ɜɢɛɨɪɿɜ ɤɚɧɞɢɞɚɬɿɜ ɞɨ ɦɿɫɶɤɨʀ ɚɞɦɿɧɿɫɬɪɚɰɿʀ (PPG, 2016) 
 

Ɏɭɧɤɰɿɨɧɭɜɚɧɧɹ ɥɟɤɫɟɦɢ ɬɚɤɨɠ ɡɚɮɿɤɫɨɜɚɧɨ ɭ ɫɨɰɿɚɥɶɧɿɣ ɪɟɤɥɚɦɿ, ɳɨ ɽ 
ɧɚɡɜɨɸ ɫɟɪɜɿɫɭ ɩɨ ɭɬɢɥɿɡɚɰɿʀ ɬɚ ɩɟɪɟɪɨɛɰɿ ɫɦɿɬɬɹ ɭ ɦɿɫɬɿ. 

Ȳɠɚ – ɧɚɣɜɚɠɥɢɜɿɲɚ ɩɨɬɪɟɛɚ ɥɸɞɢɧɢ, ɹɤ ɿ ɛɭɞɶ-ɹɤɨʀ ɿɧɲɨʀ ɿɫɬɨɬɢ. 
ɍ ɪɟɤɥɚɦɧɢɯ ɬɟɤɫɬɚɯ ɡɚɡɜɢɱɚɣ ɞɟɦɨɧɫɬɪɭɸɬɶɫɹ ɚɛɫɨɥɸɬɧɨ ɜɫɿ ɜɢɞɢ ɩɪɨɞɭɤɬɿɜ 
ɯɚɪɱɭɜɚɧɧɹ. Ʌɟɤɫɟɦɢ ɩɿɬɬɫɛɭɪɡɶɤɨɝɨ ɞɿɚɥɟɤɬɭ, ɜɤɚɡɚɧɿ ɭ ɪɟɤɥɚɦɿ, ɩɨɜ'ɹɡɚɧɿ ɡ 
ɱɢɦɚɥɨɸ ɤɿɥɶɤɿɫɬɸ ɧɚɡɜ ɫɬɪɚɜ, ɳɨ ɩɨɹɫɧɸɽɬɶɫɹ ɩɪɢɱɢɧɚɦɢ ɜɢɧɢɤɧɟɧɧɹ ɰɶɨɝɨ 
ɞɿɚɥɟɤɬɭ (ɞɟɤɿɥɶɤɨɦɚ ɩɨɬɨɤɚɦɢ ɦɿɝɪɚɧɬɿɜ ɞɨ ɰɶɨɝɨ ɪɟɝɿɨɧɭ). 



ǹȳțȑȐȳȟȠȖȘȎ ȃȃǥ ȟȠȜșȳȠȠȭ: țȜȐȳ ȒȜȟșȳȒȔȓțțȭ ȳ ȝȓȞȟȝȓȘȠȖȐȖ 
 

54 

 
 

Ɋɢɫ. 3. ɋɨɰɿɚɥɶɧɚ ɪɟɤɥɚɦɚ ɳɨɞɨ ɤɨɦɩɚɧɿʀ, ɹɤɚ ɡɚɣɦɚɽɬɶɫɹ ɭɬɢɥɿɡɚɰɿɽɸ  
ɬɚ ɩɟɪɟɪɨɛɤɨɸ ɫɦɿɬɬɹ (PSAS, 2016) 

 
ɉɿɞɬɜɟɪɞɠɟɧɧɹɦ ɧɚɲɨʀ ɞɭɦɤɢ ɽ ɜɟɥɢɤɚ ɤɿɥɶɤɿɫɬɶ ɡɨɜɧɿɲɧɿɯ ɪɟɤɥɚɦɧɢɯ 

ɩɨɜɿɞɨɦɥɟɧɶ ɧɚ ɮɭɪɝɨɧɱɢɤɚɯ ɦ. ɉɿɬɬɫɛɭɪɝ ɿɡ ɡɨɛɪɚɠɟɧɧɹɦ ɬɪɚɞɢɰɿɣɧɢɯ ɫɬɪɚɜ 
ɬɚ ʀɯ ɧɚɡɜ. Ɍɚɤ, ɧɚɣɩɨɲɢɪɟɧɿɲɨɸ ɥɟɤɫɟɦɨɸ ɭ ɩɨɡɧɚɱɟɧɧɿ ʀɠɿ ɽ pierogi. 

Pierogi (A classic pierogi is a pasta-like dumpling filled with a number of 
fillings, such as mashed potatoes and cheese, and served with melted butter and 
sauteed onions) – ɝɚɥɭɲɤɢ ɡ ɧɚɱɢɧɤɨɸ, ɱɚɫɬɨ ɩɚɫɟɪɨɜɚɧɿ ɱɢ ɜɚɪɟɧɿ, ɩɨɞɚɸɬɶɫɹ 
ɿɡ ɜɟɪɲɤɨɜɢɦ ɦɚɫɥɨɦ ɬɚ ɫɦɚɠɟɧɨɸ ɰɢɛɭɥɟɸ). 

 

 
 

Ɋɢɫ. 4. Ʉɨɦɟɪɰɿɣɧɢɣ ɪɟɤɥɚɦɧɢɣ ɬɟɤɫɬ ɧɚ ɮɭɪɝɨɧɿ,  
ɳɨ ɩɪɨɞɚɽ ɬɪɚɞɢɰɿɣɧɿ ɩɿɬɫɛɭɪɡɶɤɿ ɫɬɪɚɜɢ (ɌȺ, 2016) 
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Sammich (sandwich). ɇɚɣɩɨɩɭɥɹɪɧɿɲɚ ɫɬɪɚɜɚ (ɮɚɫɬ-ɮɭɞ) ɭ ɦɿɫɬɿ. 
Ɂɚɮɿɤɫɨɜɚɧɨ ɛɚɝɚɬɨ ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧɶ ɡ ɩɪɨɞɚɠɭ ɫɟɧɞɜɢɱɟɣ (ɪɢɫ. 5), 
ɧɚɣɩɨɲɢɪɟɧɿɲɢɦ ɭ ɫɩɨɠɢɜɚɧɧɿ ɡ ɧɢɯ ɽ Jumbo sammich (ɫɟɧɞɜɢɱ ɿɡ ɤɨɜɛɚɫɤɨɸ). 

 

 
 

Ɋɢɫ. 5. Ʉɨɦɟɪɰɿɣɧɚ ɪɟɤɥɚɦɚ ɫɬɪɚɜ ɮɚɫɬ-ɮɭɞ (IBR, 2016) 
 

Jaggoff (a wag). əɫɤɪɚɜɢɦ ɩɪɢɤɥɚɞɨɦ ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧɶ ɩɪɨɞɭɤɬɿɜ 
ɫɩɨɠɢɜɚɧɧɹ ɫɥɭɝɭɽ ɪɟɤɥɚɦɧɚ ɮɪɚɡɚ, ɳɨ ɡɨɛɪɚɠɟɧɚ ɧɚ ɩɥɹɲɰɿ ɡ ɤɟɬɱɭɩɨɦ: 
Heinz: Only a jaggoff would use any other brand, ɞɟ ɥɟɤɫɟɦɚ jaggoff ɽ 
"ɪɨɞɡɢɧɤɨɸ" ɩɨɜɿɞɨɦɥɟɧɧɹ, ɦɚɽ ɡɧɚɱɟɧɧɹ "ɞɭɪɟɧɶ". ɍ ɪɟɤɥɚɦɿ, ɹɤ ɜɿɞɨɦɨ, "ɜɫɿ 
ɡɚɫɨɛɢ ɝɚɪɧɿ", ɬɨɠ ɥɟɤɫɟɦɚ "ɞɭɪɟɧɶ" ɩɪɢɜɚɛɥɸɽ ɭɜɚɝɭ ɫɩɨɠɢɜɚɱɚ-
ɩɿɬɬɫɛɭɪɠɚɧɿɧɚ. 

 

 
 

Ɋɢɫ. 6. Ʉɨɦɟɪɰɿɣɧɚ ɪɟɤɥɚɦɚ ɤɟɬɱɭɩɭ (P, 2016) 
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ȼɢɳɟɜɤɚɡɚɧɚ ɪɟɤɥɚɦɚ ɞɟɦɨɧɫɬɪɭɽ ɡɚɫɿɛ ɽɞɧɨɫɬɿ ɦɟɲɤɚɧɰɿɜ ɦ. ɉɿɬɬɫɛɭɪɝ, 
ɚɞɠɟ ɡɚɜɞɹɤɢ ɧɚɹɜɧɨɫɬɿ ɫɩɟɰɢɮɿɱɧɨʀ ɥɟɤɫɢɤɢ, ɹɤɚ ɽ ɡɪɨɡɭɦɿɥɨɸ ɥɢɲɟ ɞɥɹ ʀʀ 
ɦɨɜɰɿɜ, ɚɞɪɟɫɚɧɬ ɤɨɞɭɽ ɫɜɨɽ ɩɨɜɿɞɨɦɥɟɧɧɹ ɬɚɤɢɦ ɱɢɧɨɦ, ɳɨɛ ɣɨɝɨ ɚɞɪɟɫɚɬ ɡɦɿɝ 
ɞɟɤɨɞɭɜɚɬɢ ɣɨɝɨ (Ɂɿɪɤɚ, 2006, ɫ. 174). 

ɋɜɨɽɪɿɞɧɨɸ ɪɟɤɥɚɦɨɸ ɦ. ɉɿɬɬɫɛɭɪɝ ɽ ɮɭɬɛɨɥɤɢ ɡ ɜɟɫɟɥɢɦɢ ɧɚɞɩɢɫɚɦɢ. ɳɨ 
ɦɿɫɬɹɬɶ ɦɿɫɰɟɜɭ ɩɿɬɬɫɛɭɪɡɶɤɭ ɥɟɤɫɢɤɭ. Ɍɚɤɿ ɮɭɬɛɨɥɤɢ ɡɚɡɜɢɱɚɣ ɤɭɩɭɸɬɶ 
ɬɭɪɢɫɬɢ ɚɛɨ ɦɨɥɨɞɶ. Ɂɚɜɞɹɤɢ ɩɿɬɬɫɛɭɪɡɶɤɢɦ ɮɭɬɛɨɥɤɚɦ ɬɭɪɢɫɬɢ ɡɧɚɣɨɦɥɹɬɶɫɹ ɡ 
ɦɿɫɰɟɜɢɦ ɞɿɚɥɟɤɬɨɦ, ɚ ɦɨɥɨɞɶ ɦɿɫɬɚ ɬɚ ɣɨɝɨ ɨɤɨɥɢɰɶ (ɧɚɜɿɬɶ ɬɿ, ɯɬɨ ɧɟ 
ɜɢɤɨɪɢɫɬɨɜɭɽ ɞɿɚɥɟɤɬ) ɫɬɚɧɨɜɥɹɬɶɫɹ ɧɟ ɥɢɲɟ «ɚɤɬɢɜɧɢɦɢ», ɚɥɟ ɣ «ɩɚɫɢɜɧɢɦɢ» 
ɧɨɫɿɹɦɢ ɞɿɚɥɟɤɬɭ. 

ɉɿɬɬɫɛɭɪɡɶɤɿ ɮɭɬɛɨɥɤɢ ɩɪɨɞɚɸɬɶɫɹ ɫɤɪɿɡɶ: ɜ ɫɩɟɰɿɚɥɿɡɨɜɚɧɢɯ ɫɭɜɟɧɿɪɧɢɯ 
ɦɚɝɚɡɢɧɚɯ, ɜ ɬɨɱɤɚɯ ɩɪɨɞɚɠɭ ɧɚ ɜɭɥɢɰɹɯ ɦɿɫɬɚ, ɜ ȱɧɬɟɪɧɟɬɿ. ȼɨɧɢ, ɹɤ ɩɪɚɜɢɥɨ, 
ɛɿɥɨɝɨ, ɱɨɪɧɨɝɨ, ɠɨɜɬɨɝɨ ɚɛɨ ɨɪɚɧɠɟɜɨɝɨ ɤɨɥɶɨɪɭ. Ʌɿɬɟɪɢ ɧɚ ɧɢɯ – ɛɿɥɿ, ɱɨɪɧɿ ɚɛɨ 
ɡɨɥɨɬɿ. ɐɿ ɤɨɥɶɨɪɢ ɜɜɚɠɚɸɬɶɫɹ ɤɨɥɶɨɪɚɦɢ ɦɿɫɬɚ ɬɚ ɮɭɬɛɨɥɶɧɢɯ, ɛɚɫɤɟɬɛɨɥɶɧɢɯ 
ɚɛɨ ɯɨɤɟɣɧɢɯ ɤɨɦɚɧɞ, ɹɤɿ ɣɨɝɨ ɩɪɟɞɫɬɚɜɥɹɸɬɶ. ɉɨɩɟɪɟɞɭ ɡɚɡɜɢɱɚɣ ɡɨɛɪɚɠɟɧɢɣ 
ɦɿɫɶɤɢɣ ɩɟɣɡɚɠ ɡ ɨɛɨɜ’ɹɡɤɨɜɢɦ ɧɚɞɩɢɫɨɦ «Pittsburghese» (ɿɧɨɞɿ «Pixburghese»). 
ɇɚɣɩɨɩɭɥɹɪɧɿɲɢɦɢ ɥɟɤɫɟɦɚɦɢ ɧɚ ɮɭɬɛɨɥɤɚɯ ɬɚɤɨɠ ɽ ɬɚɤɿ: 

Dahntahn – Downtown – ȼ ɰɟɧɬɪɿ ɦɿɫɬɚ; 
Worsh – Wash – Ɇɢɬɢ; 
Jynt iggle – «Giant Eagle» (ɦɟɪɟɠɚ ɫɭɩɟɪɦɚɪɤɟɬɿɜ); 
Gumban – Chewing gum – ɀɭɜɚɥɶɧɚ ɝɭɦɤɚ; 
Redd up – Tidy up – ɉɪɢɛɢɪɚɬɢ; 
Slippy (slippey) – Slippery – ɋɥɢɡɶɤɢɣ;  
Yinz – You two – ȼɢ; 
Jagoffs – idiots – ȱɞɿɨɬ (ȼɭɤɨɥɨɜɚ, 2017, ɫ. 176). 
Ɍɨɠ ɱɟɪɟɡ ɪɟɤɥɚɦɭ ɚɞɪɟɫɚɬ ɩɿɞɞɚɽɬɶɫɹ ɤɨɦɭɧɿɤɚɬɢɜɧɨɦɭ ɜɩɥɢɜɭ, ɹɤɢɣ 

ɪɨɡɭɦɿɽɬɶɫɹ ɹɤ «ɤɟɪɭɜɚɧɧɹ ɩɨɜɟɞɿɧɤɨɸ ɥɸɞɢɧɢ ɚɛɨ ɝɪɭɩɢ ɥɸɞɟɣ ɡɚ ɞɨɩɨɦɨɝɨɸ 
ɦɨɜɧɨʀ ɿɧɮɨɪɦɚɰɿʀ» (ɡɚ ȯ. Ɏ. Ɍɚɪɚɫɨɜɢɦ). ȼɫɟ ɰɟ ɽ ɫɨɰɿɨɥɿɧɝɜɿɫɬɢɱɧɢɦ 
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